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Introduction 
 
This Expression of Interest (EOI) is issued by the Local Organising Committee (CWC2015) for the ICC 
Cricket World Cup 2015 for the purpose of selecting a shortlist of companies who will be invited to 

participate in a subsequent formal tender. The aim of this EOI process is not to elicit proposals or 
tenders, but rather to assess the capacity and capability of respondents to carry out the Scope of 
Works.  

The ICC Cricket World Cup 2015 is one of the biggest events in global sport. 

In 2015, the ICC Cricket World Cup will be hosted by Australia and New Zealand for the first time in 

23 years. Fourteen international teams – the 10 Test ranked nations of Australia, Bangladesh, 

England, India, New Zealand, Pakistan, South Africa, Sri Lanka, West Indies, Zimbabwe and four 

qualifiers – will battle for cricket’s ultimate prize. 

CWC2015 vision is “for the ICC Cricket World Cup 2015 to inspire passion and participation in a 

celebration of cricket that will bring lasting benefits to the game locally and internationally.”  

A highly experienced team is being assembled to organise, promote and deliver 49 matches over 44 

days in multiple venues, preceded by 14 warm up matches and climaxing in a final that, on current 

metrics, will engage more than one fifth of the world’s population. 

Based on the results of ICC Cricket World Cup 2011 – the most successful ever – CWC2015 expects to 

stage the fourth most viewed sports event in the world, behind only the Summer and Winter 

Olympics and the FIFA World Cup. 

Its ambition extends beyond the cricket field.  CWC2015 will seek to inspire communities across New 

Zealand and Australia to actively join in a celebration of sport and culture, demonstrating again the 

support for major events in both countries. 

The tournament also provides a valuable opportunity to make productive use of existing sporting 

infrastructure, while promoting Australia and New Zealand to audiences around the world.  It also 

provides a unique platform for tourism and trade into India and other parts of south Asia. 

As for other major international sporting events, the availability of world class Official Programs is an 

important element of the experience of key customer groups and therefore to the reputation of the 

Tournament, the ICC, Host Cities and Host Countries. It is also an important element of our other 

objectives, including: “deliver a world class event of exceptional standards” and “deliver a unique, 

“fan friendly” social occasion and an enjoyable, memorable experience for all participants.” In 

addition, sales of Official Programs have the potential to be a significant source of revenue for 

CWC2015 and the effectiveness of delivery of Official Programs is therefore fundamental to our 

objective to “maximise the financial return to invest in the future of cricket”. 

The requirements specified in this Expression of Interest (EOI) reflect our commitment to achieving 

our collective goals by seeking a partner to publish world class Official Programs for the ICC Cricket 

World Cup and sell them across some of the best sporting venues in the world and throughout the 

host countries. 

CWC2015 thanks you for your interest and looks forward to receiving your response to this EOI. 
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EXPRESSION OF INTEREST DOCUMENTS – OFFICIAL 
TOURNAMENT PROGRAMS 
 

 

  
The EOI is comprised of the following sections which are attached to this document: 
 

1. Conditions of EOI; 

2. Scope of Work; and 

3. EOI Response. 
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SECTION 1 - CONDITIONS OF EOI 

1. Interpretation 

In these Conditions, unless the context otherwise requires: 

“Closing Date” means the time and date for the close of this EOI nominated by 

CWC2015 and outlined in clause 3 of the EOI Conditions which can be changed by 

CWC2015 in its discretion.  

“Confidential Information” means the terms and conditions of this EOI and all other 
documents, information, know-how and data, in any form, and in any media relating 
to or concerning CWC2015 or connected with the staging of the Tournament in any 
media which is marked “Confidential” or, would reasonably be regarded as 
confidential, including: 
 
(a) strategies, projects, policies and business plans; 
(b) financial information; 
(c) marketing and advertising concepts, plans and materials; and 
(d) drawings, designs, patterns, samples, models, plans, trade-marks and logos, 

but excluding information which: 
(i) is in or comes into the public domain otherwise than as a result of a 

breach of this EOI; or 
(ii) at the time of first disclosure to or observation by the Respondent is 

proven to already be in the Respondent’s lawful possession. 

“CWC 2015” means the Local Organising Committee for the ICC Cricket World Cup 

2015, Cricket World Cup 2015 Ltd, a company incorporated in Australia (ABN: 
36162672675) and registered in New Zealand as an overseas company (Company 
Number: 4487299) with its registered address at Level 2, 220 Albert Road, South 
Melbourne, Victoria, 3205, Australia and address for service in New Zealand at Level 
11, 20 Ballance Street, Wellington, New Zealand.  

 “EOI” means the written response made by the Respondent pursuant to and in 

accordance with these EOI Conditions. 

“EOI Conditions” means the terms and conditions that govern the EOI process. 

“ICC Cricket World Cup 2015” means the ICC Cricket World Cup 2015 to be held 

in Australia and New Zealand in February and March 2015. 

“Public Announcement” means any release, comment, provision or disclosure of 

any information, to any media entity or anyone engaged in the provision of 

information to the public. 

 “Respondent” means a company, individual or consortia who have submitted an 

EOI pursuant to this request for EOI. 

“Services” means the provision of the Services outlined in the Scope of Work 

attached to and  forming part of this EOI.  

“Scope of Work” means the indicative Scope of Work required to be carried out by 

the successful Respondent as attached to this document. 

2. EOI Conditions 

2.1 These EOI conditions apply on receipt by the Respondent of this EOI. If the 

Respondent does not accept all of these EOI Conditions it must immediately return 

the EOI and it will not be entitled to participate further in this process. 

3. Submission of Expression of Interest 
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3.1 An EOI may only be made by the submission of an electronic document (preferably in 

PDF format) with fully completed schedules, documents and information as required 

by CWC 2015. 

3.2 EOI’s must be delivered to the following email address at any time on or before 

midday AEST on Friday 31 January 2014 to: 

  
Attention: Christine Harman 

 General Manager, Legal & Procurement 
 Cricket World Cup 2015 
 Level 2, 220 Albert Road 
 South Melbourne 3205 
  

E-mail: Procurement@cricketworldcup.com 

4. Late Submissions 

4.1 CWC 2015 may, in its absolute discretion, permit any EOI lodged after the Closing 

Date to be admitted for evaluation. 

5.  Information provided by CWC 2015 

5.1 All information in relation to the EOI provided by CWC 2015, whether in the EOI 

documents or not, is provided in good faith to assist Respondent to assess and 

respond to the EOI.  CWC 2015 makes no representations or warranties regarding 

the accuracy or completeness of the information. 

5.2 The Respondent acknowledges that CWC 2015 is not liable for any loss, damage or 

expense suffered by a Respondent as a result of any inaccuracy or inadequacy in any 

information it provides to the Respondent or any reliance on such information by the 

Respondent. 

6. Errors 

6.1 If the Respondent finds any discrepancy, error or omission in its EOI, the Respondent 

must notify CWC 2015 in writing of such discrepancy, error or omission on or before 

the Closing Date.  

7. Costs and Expenses 

7.1 All costs and expenses associated with the preparation of a response to this EOI will 

be the  responsibility of the Respondent. 

8. Ownership of documentation 

8.1 All documentation and copyright in all documentation provided to CWC 2015 in 

response to this EOI by the Respondent shall upon lodgement with CWC 2015 

become the property of CWC 2015.  

9. Evaluation 

9.1 CWC 2015 is not bound to accept any response to this EOI and CWC 2015 reserves 

the right to vary, suspend or abandon this EOI. 

9.2 CWC 2015 will evaluate all EOI’s and may request further detailed clarifications from 

selected short listed Respondents prior to finalising its short list. 

10. Scope of Works 

10.1 CWC 2015 will consider proposals for the Services as outlined in the Scope of Works. 

10.2 Respondents are therefore requested to provide specific detail of the Services that 

they intend to bid for when submitting its EOI. 

11. No contractual relationship established 

11.1 This EOI is an invitation to treat only and not an offer to acquire any goods and or 

services. Submission of a response to this EOI does not create a contract for the 
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provision of the Services in any way unless and until the EOI is accepted by CWC 

2015 and the parties execute a definitive and binding Agreement for the provision of 

the Services by the Respondent to CWC 2015. 

12. No right of recourse 

12.1 Any decision made by CWC 2015 in relation to the selection of a short list from the 

EOI will be final. CWC 2015 is not liable for any costs or expenses incurred by a 

Respondent in preparing and lodging the Proposal irrespective of whether the EOI is 

successful or not. 

13 Public Announcement 

13.1 The Respondent must not make any Public Announcements in relation to this EOI or 

any matters relating to it unless it first obtains written consent from CWC 2015.  If the 

 Respondent makes any Public Announcement at any time without the prior written 

consent of CWC 2015, CWC 2015 reserves the right to reject the Respondent’s EOI 

without notice, whether or not the Respondent has been advised it is successful or 

unsuccessful. CWC 2015 reserves its right to pursue all remedies available to it the 

fullest extent of the law. 

14 Confidentiality 

14.1 The Respondent undertakes to: 

(a) keep secret and treat as confidential the Confidential Information; 

(b) only use the Confidential Information for the purposes of considering whether to 

respond and providing a Response to this EOI (Agreed Purpose); and  

(c) ensure that any person to whom it discloses Confidential Information only uses 

the Confidential Information for the Agreed Purpose. 

15. Assignment of EOI and all rights obligations and benefits 

15.1 The Respondent agrees that any rights, obligations and benefits under this EOI may 

be novated by CWC2015 in its discretion. 
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SECTION 2 -SCOPE OF WORK 
 

1 Tournament Vision and Objectives 
 

The LOC and its key stakeholders have agreed a Vision and set of Objectives against which 
the success of the Tournament will be measured. 
 
Vision 

Our vision for the ICC Cricket World Cup 2015 is to inspire passion and participation in a 
celebration of cricket that will bring lasting benefits to the game locally and 
internationally. 
 
Objectives  

HIGH CAPABILITY: Assemble a team of high calibre individuals and partner organisations to 
deliver the vision for the ICC Cricket World Cup 2015. 

CLOSE COLLABORATION: Build and sustain a genuine partnership between the ICC, New 
Zealand and Australia with agreed objectives and strategies. 

OPERATIONAL EXCELLENCE: Deliver a world class event of exceptional standards. 

MAXIMUM PARTICIPATION: Maximise Match attendances, broadcast audiences, online 
interaction, Media coverage and community involvement. 

FINANCIAL RETURN: Maximise the financial return to invest in the future of cricket.  

ENHANCE REPUTATION: Achieve positive Media coverage for the Tournament and the game 
around the world, enhancing cricket’s reputation and appeal. 

INSPIRE AND ENTERTAIN: Generate interest in cricket and in the Tournament by positioning 
the CWC 2015 as a prestigious, global Tournament where nations compete for the ultimate 
prize in cricket.  Deliver a unique, “fan friendly” social occasion and an enjoyable, 
memorable experience for all participants. 

SECURE ENVIRONMENT: Conduct the Tournament safely for Spectators, Players, Officials, 
VIPs, Media and Staff. 

OPTIMUM PERFORMANCE: Provide conditions that enable participants to achieve optimum 
performance, both on and off the field. 

COMMUNITY DIVIDEND: Work closely with governments, local authorities and their 
respective agencies to help maximise the promotional, economic and social benefits to Host 
Countries and Cities. 

LASTING BENEFITS: Increase appreciation for and participation in cricket in New Zealand and 
Australia and around the world. 
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2 Tournament Structure 
 
The Tournament (including warm-up games) is scheduled to take place in February 2015 and 
March 2015.  
 
The Event is scheduled to take place between 14th February and 29th March 2015 and will be 

preceded by 14 warm-up matches in the preceding week. 14 teams will compete in the ICC 

Cricket World Cup 2015 which follows the 50-over One Day International (ODI) format. The 

participating teams will comprise the 10 ICC “Full Member” nations and 4 other nations who 

qualify through tournaments held in 2013 and 2014. 

 

The current ICC One Day International (ODI) rankings of the ten Full Member nations as at 

31 December 2012 were: 

1 England 

2 South Africa 

3 India 

4 Australia 

5 Sri Lanka 

6 Pakistan 

7 West Indies 

8 Bangladesh 

9 New Zealand 

10 Zimbabwe 

Ireland and Afghanistan have qualified by finishing as the top two Teams in an eight-Team 
Associates and Affiliates League played up until October 2013 (ICC World Pepsi Cricket 
League). 

 
The other two team will be Finalists from a ten-Team qualifying event currently being held in 

New Zealand, which includes the following teams: Scotland, UAE, Canada, Netherlands, 

Namibia, Kenya, Hong Kong, Papua New Guinea, Nepal and Uganda. 

Each team will play all other teams in their pool of seven teams, with the four highest 
qualifiers from each pool progressing to the Quarter Finals. From there, the winners of each 
match qualify through to the Semi Finals and then ultimately the Final. 

3 Venues and Host Cities 

The venues and approximate capacities for the Tournament are listed below:  

 

New Zealand 

 

Eden Park, Auckland  45,000 

Seddon Park, Hamilton  11,000 

McLean Park, Napier  14,000 

Wellington Regional Stadium 34,500 

Saxton Oval, Nelson,   6,000 

Christchurch    Capacity tbd 
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University Oval, Dunedin 5,000 

 

Australia 

 

Gabba, Brisbane  42,000 

Manuka, ACT                     13,500 

SCG, Sydney   48,000 

MCG, Melbourne  95,000 

Bellerive Oval, Hobart  16,000 

Adelaide Oval, Adelaide  50,000 

WACA, Perth   20,000 

 

3. Match Fixture 

The Match Fixture was announced on 31 July 2013. This is set out at 
www.cricketworldcup.com   

4 Specific Official Program Objectives 

The availability of world class Official Programs is an important element of to the experience 
of key customer groups and therefore to the reputation of the Tournament, the ICC, Host 
Cities and Host Countries. 

In addition to achieving revenue objectives, CWC2015 is looking to deliver Official Programs 
that meets the following objectives: 
 

- World class offer, in keeping with the stature of the event 

- Distinctly “ICC Cricket World Cup 2015” 

- Consistently high quality 

- Informative and engaging content 

 

5 Scope of Services and Rights Available 

The Scope of Services may be summarized as the publishing and sale of Official Programs for 
the ICC Cricket World Cup 2015. 

More specifically, the Scope of Services include (but are not limited to) the following: 

a) Publishing (including editorial development), design, artwork, layout, production, 
printing of the Official Programs 

b) Advertising, marketing, promotion, distribution and sale of the Programs 

a. In and around the CWC2015 venues 

b. In retail, wholesale and via the internet across Australia and New Zealand 

 

 

http://www.cricketworldcup.com/
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Rights Available 

CWC2015 anticipates granting the successful respondent(s) the following rights: 

a) Right to publish Official Programs to the ICC Cricket World Cup 2015. Please note 
that all content will be approved by the ICC prior to production. 

b) Right to advertise, sell and distribute Official Programs:  

a. In and around the CWC2015 venues 

b. In retail, wholesale and via the internet across Australia and New Zealand 

c) Right to sell advertising within the Official Programs, subject to restrictions.  

d) Right to use Tournament Marks for the purpose of delivering the Scope of Services. 
Please note that the successful bidder will not itself be entitled to create an 
association with the Tournament. 

The Scope of Services and rights available may vary depending upon the capability of the 
preferred supplier and their proposed commercial delivery model. 
 
 
6  Scope of Official Programs 
 
It is CWC2015’s desire that at a minimum Official Programs are available at all CWC2015 
Matches. 
 
CWC2015 is open to receiving proposals regarding the structure of the Official Program 
product offering, depending upon what is commercially viable based on the demands of the 
fans. 
 
An example of a structure may be: 
 

1. Tournament wide CWC2015 Souvenir Program with content covering the whole 
Tournament 

2. Host City specific CWC2015 Official Programs covering all of the Pool matches in an 
individual Host City 

3. Match specific CWC2015 Official Programs for each of the Quarter Finals, Semi Finals 
and the Final   

  
CWC2015 will have a requirement for a certain number of copies of the Official Programs for 
its own use and that of the ICC. This will be defined in the RFP for those companies who are 
shortlisted. 
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7 Relevant Pre-Existing Contractual Arrangements 
 
The following contractual arrangements are in place which are relevant to the scope of this 
RFP: 
 

a) ICC Partners 
 

The ICC has nine official partners, including its official broadcast partner. Full details 
are available on the ICC’s website (please see the following link http://www.icc-
cricket.com/the-icc/about_the_organisation/partners.php). The ICC may appoint 
additional partners/sponsors prior to the Tournament. 

 
b) ICC Travel 

 
The ICC has granted exclusive rights to package CWC2015 tickets with travel and 
accommodation to ICC Travel (part of Tui Group). 

 
c) Velocity Brand Management 

 
The ICC has granted the master licensing rights for official merchandise to Velocity 
Brand Management (VBM). VBM will be running an in-venue merchandise 
concession Program and a CWC2015 online store. The successful respondent may 
wish to work with VBM regarding the sale of Official Programs within CWC2015 
venues. 
 

d) Ticketek 
 

CWC2015 has appointed Ticketek as the ticketing provider for the Tournament. No 
specific arrangements have been defined regarding the sale of Official Programs by 
Ticketek, but the successful respondent may wish to discuss using Ticketek as a sales 
channel. 

 
8  Commercial Delivery Model 
 
CWC2015 recognises that there are range of possible commercial delivery models depending 
upon the capability and appetite of potential suppliers. 
 
It is expected that the fee for the Rights Granted will take the form of a royalty based on 
sales of CWC2015 Official Programs supported by a minimum guaranteed level of royalties. 
 
CWC2015 is also to considering other commercial delivery models, subject to Respondent 
demonstrating why their Proposal best meets the vision and objectives of CWC2015 
generally and for Official Tournament Programs specifically. 
 

http://www.icc-cricket.com/the-icc/about_the_organisation/partners.php
http://www.icc-cricket.com/the-icc/about_the_organisation/partners.php
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 SECTION 3 - EOI RESPONSE 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Respondents are requested to complete each Schedule (1 – 3) in this section. 
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SCHEDULE 1:  RESPONDENT DETAILS 

 
 
 

NAME OF RESPONDENT: 
 

 

AUSTRALIAN BUSINESS NUMBER (ABN):  
(If applicable) 
 

  

DATE AND PLACE OF INCORPORATION: 
  

 

REGISTERED COMPANY ADDRESS: 

 

 

ADDRESS FOR SERVICE OF NOTICES : 

  

 
 

TELEPHONE NO: 
 

EMAIL: 
 

 
 
RESPONDENT DETAILS  
 

Date Business Commenced:  Total Employees:  

 
 
KEY PERSONNEL 
 

Function Name Position Competency Estimated time 
commitment* 

Eg. 
Executive 
Partner 

John Smith Managing 
Director 

(insert relevant skills) 10% 

     

     

     

     

 
*Estimated time commitment to be contributed by the key personnel to this project of their 
total time. 
 
Note - Additional personnel can be added on a separate sheet 
 
Shareholders 
Provide names of shareholders holding 20% or more of any issued capital in the company 
registering the interest. 
 
Consortia  
For consortia, please list details for all consortium members. 
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SCHEDULE 2:  CURRENT AND PROJECTED WORKLOAD 

 
 
Include summary of current projects and other projects confirmed or proposed between now and the 
CWC 2015. 
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SCHEDULE 3:  DESCRIPTION OF REQUIREMENTS 

Respondents are required to incorporate the following in their responses to this EOI: 

1. Previous Experience – Provide an outline of involvement in previous Official 
Program publishing and sales projects, preferably for major sporting events, concerts 
and/or shows, within or outside of New Zealand and Australia. 

2. Technical Knowledge and Experience – Provide evidence of technical knowledge 
relevant to the requirements of the proposed services. 

3. Budget Accountability – Provide a summary of previous project and financial 
management experience and capabilities, working within a fixed budget and the 
budget amount where possible. 

4. Commercial Delivery Model – Provide an indication of your proposed Commercial 

Delivery Model (eg. royalty based on sales of CWC2015 Official Programs supported 
by a minimum guaranteed level of royalties), based on the Scope of Services and 
Rights in this EOI. 

5. Project Delivery – Provide a brief overview of how the respective element(s) of the 
Services would be planned, managed and delivered across both New Zealand and 
Australia. 

6. Resources – Provide an outline of the management model and key personnel 
proposed, together with details of experience and capabilities across both New 
Zealand and Australia. 

7. Client Referees – Provide at least three (3) referees which are relevant to the 
services proposed for this EOI. 

8. Company Background – Provide appropriate financial details outlining years of 
operation, annual turnover, list of Directors or Partners, ownership structure, staff 
numbers (full time and part time) and financial stabilitity. Brief details of all key 
personnel experience and capability are also to be submitted. 

9. Reverse Brief – Based on the information provided detail your understanding of the 
Services scope and purpose and specific details how you can meet the needs of 
CWC 2015. 

Responses to this EOI should be concise and limited to not more than five (5) A4 
pages. 

Brochures and similar documentation supporting this EOI response may be submitted 
but must be limited to no more than five (5) A4 pages. 
 
Key criteria for the evaluation of the EOI 

 Previous experience of successfully publishing and selling Official Programs for major 
international sporting events 

 Proven capability of delivering a multi-venue and multi-event solutions across 
Australia and New Zealand 

 Teams in place across Australia and New Zealand 

 Demonstration of exceptional customer service including from client references 
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Process following submission EOI responses 

It is anticipated that unsuccessful respondents to this EOI will be notified and successful 
respondents issued with a Request for Proposal (RFP) on Wednesday 5 February 2014. 

It is anticipated that responses to the RFP for those shortlisted will be required by Friday 28 
February 2014. 

RFP respondents may be required to present their proposals to CWC2015 management or 
the Board.  CWC2015 will advise RFP respondents of the requirement to make any 
presentation or clarifications in relation to their proposals following submission of their 
proposals. 

CWC2015 reserves the right to amend these dates at its sole discretion. 


